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[For Immediate Release] 

 

 
 

Nissin Foods Announces 2017 Annual Results 
 

Financial Highlights 

 For the Year Ended 31 December 

  

2017 

 

2016 

 

Change 

Revenue (HK$ million) 2902.3 2,629.9 10.4% 

Net Profit (HK$ million) 195.4 90.8 115.2% 

Earnings per share (HK cents) 23.81 11.29 110.9% 

Dividend per share (HK cents) 7.30 N/A N/A 

Dividend payout ratio (%) 40% N/A N/A 

 

(Hong Kong, 22 March 2018) Nissin Foods Company Limited (“Nissin Foods” or the “Group”; 

Stock code: 1475), a renowned food company in Hong Kong and the PRC with a diversified portfolio 

of well-known and highly popular brands and the largest instant noodle company in Hong Kong, has 

today announced its annual results for the year ended 31 December 2017, which is the Group’s first 

annual results announcement since completing listing on the Main Board of The Stock Exchange of 

Hong Kong Limited (HKEX) on 11 December 2017. 

 

During the year, revenue of the Group increased 10.4% year-on-year to HK$2,902.3 million, with 

both its Hong Kong and PRC operations reporting positive revenue growth. Profit attributable to 

Owners of the Company increased significantly by 115.2% from HK$90.8 million to HK$195.4 million, 

primarily due to the better operating performance of the Hong Kong operations as well as the one-off 

gain of HK$35.3 million from disposal of assets of the production plant in Songjiang District, 

Shanghai. Basic and diluted earnings per share were HK23.81 cents (FY2016: HK11.29 cents).  

 

As at 31 December 2017, the Group maintained a healthy financial position with net cash of 

approximately HK$1,693.5 million (2016: HK$1,096.3 million). The Board has resolved to declare a 

final dividend of 7.30 HK cents. 

 

Hong Kong Operations 

For the year under review, revenue from Hong Kong operations increased 18.9% from HK$1,165.8 

million in the previous year to million to HK$1,386.0 million, mainly attributed to the revenue 

contribution from MCMS distribution business since it was acquired in March 2017. Segment profit 

increased by 20.7% to HK$109.9 million for 2017 (2016: HK$91.0 million), mainly due to the Group’s 

satisfactory performance in Hong Kong as a market leader, as well as prudent cost control 

measures.  
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During the year, the Group maintained its leadership in the instant noodles market in Hong Kong 

with a balanced portfolio of products of different price ranges. Given the support of the strong 

product research & development capability and innovation, the Group’s flagship product brands – 

Demae Iccho (出前一丁) and CUP NOODLES (合味道) – continued to be household names in 

Hong Kong and enjoyed high market shares. To cater for the needs of health-conscious customers, 

in addition to the current offerings of non-fried instant noodles product such as BAR RAMEN and 

organic products of FROZEN SANUKI UDON, the Group launched CUP NOODLES LIGHT in 

August, featuring non-fried instant noodles with less fat and fewer calories and the addition of dietary 

fibre. 

 

In 2017, the Group has acquired 51% equity interest in the MCMS, allowing the Group to further 

explore along the value chain and vertically integrated into the distributor’s business. The Group 

also expanded and upgraded the Nissin Plant in Tai Po, Hong Kong by boosting its designed 

production capacity, which it believes will give it convenient reach to our major suppliers and 

customers in Hong Kong and PRC. 

 

PRC Operations 

In 2017, the revenue from PRC operations increased by 3.6% from HK$1,464.1 million last year to 

HK$1,516.3 million. Revenue growth can be attributed to the organic growth of instant noodles 

business. Segment profit was down by 23.8 % to HK$132.7 million for 2017 (2016: HK$174.0 

million), mainly because of the increase of depreciation and related expenses related to the 

transition of Songjiang Production Plant to Pinghu Production Plant in 2017, as well as the increase 

in prices of raw materials in PRC. 

 

During the year under review, the Group continued to promote and develop strategies for its 

premium instant noodles business. Progress was made to the CUP NOODLES with new product 

offerings focusing on the seafood flavour. A more premium brand ROAH (拉王), featuring “Tonkotsu” 

or pork bone soup flavour, was launched in July 2017 to target a different clientele. The premium 

quality product has been very well received, therefore strengthened the Group’s confidence in 

business expansion in PRC. 

 

Beside instant noodles, the Group also began to produce potato chips under Karamucho, CUP 

NOODLES and Demae Iccho brands in one of the production lines in Shunde for both Hong Kong 

and PRC  and began to sell potato chips products in PRC  since June 2017. 

 

With the completion of the new Pinghu Production Plant, which has been operational since May 

2017, the Group now has five production plants in southern and eastern China. We are confident 

that the new production plant equipped with more advanced production machinery will bring benefits 

in the long run. 
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Prospects 

Going forward, the Group would continue to maintain its dominance in Hong Kong with a wider 

spectrum of new products for consumers. In PRC , the Group will focus on promoting its premium 

instant noodles in southern and eastern China, while continuing to expand its geographical 

presence in the northern and western parts of the country aiming for greater market coverage. The 

Group will also explore marginal growth by seeking potential opportunities that can help it adjust and 

improve business operations along the value chain. 

 

Mr. Kiyotaka Ando, Executive Director, Chairman and Chief Executive Officer of Nissin 

Foods said,  “The Group had a remarkable year in 2017. As PRC  is transforming and being among 

the most enthusiastic in the world to embrace digital technologies, sweeping changes in Chinese 

consumers’ lifestyle have come. Against this backdrop, we completed listing on the HKEX in 

December 2017, which we believe has given us a perfect opportunity to execute our localisation 

strategies and more actively adapt to the changing Chinese economy. Looking forward, we will work 

steadily and thoroughly in delivering food that is safe and of excellent quality, as well as creating 

delights and surprises to enrich customers’ lives.” 

 

- End - 

 

About Nissin Foods Company Limited 

Nissin Foods Company Limited ( The “Group” ; Stock code: 1475) is a renowned food company in Hong 

Kong and the PRC with a diversified portfolio of well-known and highly popular brands and the largest instant 

noodle company in Hong Kong. The Group officially established its presence in Hong Kong in 1984. The 

Group primarily manufactures and sells instant noodle, frozen food and other food products under its two core 

corporate brands, namely “NISSIN (日清)” and “DOLL (公仔)” together with a diversified portfolio of iconic 

household premium food brands. The Group’s five flagship product brands, namely “Cup Noodles (合味道)”, 

“Demae Iccho (出前一丁)”, “Doll Instant Noodle (公仔麵)”, “Doll Dim Sum (公仔點心)” and “Fuku (福)” are also 

among the most popular choices in their respective food product categories in Hong Kong. In the PRC market, 

the Group has introduced technology innovation in “ECO Cup” concept into the market and primarily focuses 

its sales efforts in first and second tier cities located in eastern and southern parts of the PRC.  

 

For media enquiries: For investor enquiries: 

Nissin Foods Company Limited Nissin Foods Company Limited 

Public Relations Department Investor Relations Department 

Takeshi Shigemi  Kozo Nagura / Peter Kwok 

Email: pr@nissinfoods.com.hk Email: ir@nissinfoods.com.hk 

Website: www.nissingroup.com.hk  

 

Strategic Financial Relations Limited 

Vicky Lee Tel: (852) 2864 4864 Email: vicky.lee@sprg.com.hk 

Antonio Yu Tel: (852) 2114 4319 Email: antonio.yu@sprg.com.hk 

Tika Lum Tel: (852) 2864 4806 Email: tika.lum@sprg.com.hk 

 


