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Nissin Foods Announces 2018 Annual Results  
 

Financial Highlights For the Year Ended 31 December 

 2018 2017 

 

Change 

Revenue (HK$ million) 2,998.8 2,688.5 11.5% 

Net Profit (HK$ million) 205.4 195.4 5.2% 

EBITDA (HK$ million) 407.7 374.8 8.8% 

Earnings per share (HK cents) 19.13 23.81 (19.7%) 

Dividend per share (HK cents) 9.5 7.3 30.1% 

Dividend payout ratio (%) 49.7 40 -  

 

(Hong Kong, 21 March 2019) Nissin Foods Company Limited (the “Company”, and together with 

its subsidiaries, the “Group”; Stock code: 1475) today announced its annual results for the year 

ended 31 December 2018. The Group recorded satisfactory results in 2018, its first year of listing 

and also the 60th anniversary of the invention of instant noodles.  

 

Revenue of the Group increased by 11.5% year-on-year (YoY) to HK$2,998.8 million (2017: 

HK$2,688.5 million), attributable primarily to the continual regional business expansion in the PRC 

which boosted sales, the Hong Kong operations maintaining growth momentum and the additional 

contribution from the distribution business in Hong Kong. The Group’s EBITDA grew by 8.8% YoY to 

HK$407.7 million (2017: HK$374.8 million) and EBITDA margin was 13.6% for the year (2017: 

13.9%).  

 

Profit attributable to owners of the Company was HK$205.4 million, representing an increase of 5.2% 

YoY from HK$195.4 million. Excluding the one-off gain and other impairment losses, the adjusted 

profit attributable to owners of the Company amounted to HK$211.3 million (2017: HK$176.6 million), 

representing an increase of 19.6% against the previous year.  

 

Basic earnings per share were HK$19.13 cents (2017: HK23.81 cents). The Board has resolved to 

declare a final dividend of 9.5 HK cents (2017: 7.3 HK cents).  

 

Hong Kong Operations 

Revenue from Hong Kong operations increased by 10.3% YoY from HK$1,199.6 million to 

HK$1,323.6 million, mainly driven by growth in Nissin Brands sales as well as the full-year 

contribution from MCMS in 2018. Despite the recognition of depreciation expenses, the segment 

sustained a 3.8% increase YoY in profit to HK$114.1 million in 2018 (2017: HK$109.9 million), thanks 

to better control over cost of sales. 
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During the year, the Group continued to lead in the instant noodles market in Hong Kong and also 

kept optimising its instant noodle product offerings with a combination of fried and non-fried instant 

noodles in different formats and brands. New flavours were added regularly to the signature “Cup 

Noodles” and “Demae Iccho” brands to offer innovative and refreshing tastes to customers. For 

health-conscious customers and to highlight the importance of having good health, the Group has 

developed a collection of non-fried instant noodles brands in various forms such as the Spicy Tomato 

Seafood Flavour and Soya Milk Soup with Vegetable Flavour in the “Cup Noodles Light” family to 

offer low fat and calorie options to customers.  

 

Furthermore, the Company has introduced the new concept product series 御當店系列  in 

collaboration with famous Japanese ramen shops such as IPPUDO, Butao and Hakata Ikkousha so 

that customers can get the original Japanese quality ramen from convenience stores and enjoy at 

home.  

 

In 2018, the Group signed a subscription and joint venture agreement with Kagome Co., Ltd. 

(“Kagome”) and the joint venture has commenced distributing vegetable and fruit beverages 

products in Hong Kong and reported encouraging results. The Group also invested approximately 

HK$30.0 million in a new granola production line in Tai Po which enables it to manufacture and sell 

made-in-Hong Kong granola products quick and direct, to meet the demand of consumers in Hong 

Kong as well as the PRC. 

 

PRC Operations 

Revenue from PRC operations increased by 12.5% YoY from HK$1,489.0 million to HK$1,675.3 

million, owed mainly to the stable price offering throughout the year despite the intensifying 

competition. The Group recorded healthy revenue growth not only along the Southern coastal 

provinces, but also in key cities such as Beijing and Tianjin in Northern China as it progressively 

expands its geographic coverage in the PRC. In spite of the higher salaries and staff expenses related 

to recruitment, as well as the surge in depreciation expenses of the Pinghu Production Plant, 

segmental profit still increased by 10.9% YoY to HK$147.2 million (2017: HK$132.7 million), braced 

by robust revenue growth this year.  

 

The Group has in the past decade focused on developing container-type instant noodles at premium 

but affordable prices to offer the best experience to young customers. The packaging of “Cup Noodles” 

has been revamped to include an inside lid to separate the utensil from the noodle cake and 

seasonings. The new packaging has proven effective in promoting the brand with enhanced food 

safety and hygiene to its loyal customers, which translate into a healthy revenue in 2018.  

 

On the non-fried instant noodles front, the Group has been actively expanding the offerings of 

Tonkotsu flavour premium non-fried instant noodles. On top of the three Tonkotsu flavours of RAOH, 

an in-house brand, the channel exclusive product co-launched between “7-11 x IPPUDO x Nissin” 

has been successful since it was launched in April 2018, testifying to the effectiveness of the Group’s 

collaboration strategy. 
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Prospects 

Looking ahead, with strong product research and development support, the Group will continue to 

offer innovative and premium products that please the palates of customers in Hong Kong and the 

PRC. The Group will also continue to push for vertical and horizontal integration as planned to 

enhance operational efficiency and cost control, thereby supporting business expansion. Upstream 

production of potato chips and granola is in good progress. Further investment will be made 

especially in downstream businesses to optimise their cost structure. The Group will also continue 

to localise its management team, so that it may be better prepared for the challenges to come. 

   

Mr. Kiyotaka Ando, Executive Director, Chairman and Chief Executive Officer of Nissin Foods 

Company Limited, said, “We achieved satisfactory results in our first year of listing, adding much 

to the joy of celebrating the 60th anniversary of the invention of instant noodles. The results attest to 

the strength of our vertical and horizontal integration strategy, as well as the strides we have made 

in developing and delivering delicious and quality products for our consumers. Our business growth 

has also been driven by the voluminous flows of people, trade and capital due to the development 

of Guangdong-Hong Kong-Macao Greater Bay Area. We enter the coming year with sustained 

momentum across our businesses, as we continue delighting customers and delivering shareholder 

value.”  
 

- End - 

 

About Nissin Foods Company Limited 

Nissin Foods Company Limited (The “Group”; Stock code: 1475) is a renowned food company in Hong Kong 

and the PRC with a diversified portfolio of well-known and highly popular brands and the largest instant noodle 

company in Hong Kong. The Group officially established its presence in Hong Kong in 1984. The Group primarily 

manufactures and sells instant noodles, frozen foods and other food products under its two core corporate 

brands, namely “NISSIN (日清)” and “DOLL (公仔)” together with a diversified portfolio of iconic household 

premium food brands. The Group’s five flagship product brands, namely “Cup Noodles (合味道)”, “Demae Iccho 

(出前一丁)”, “Doll Instant Noodle (公仔麵)”, “Doll Dim Sum (公仔點心)” and “Fuku (福)” are also among the most 

popular choices in their respective food product categories in Hong Kong. In the PRC market, the Group has 

introduced technology innovation in “ECO Cup” concept into the market and primarily focuses its sales efforts 

in first and second tier cities located in eastern and southern parts of the PRC. For more information, please 

visit www.nissingroup.com.hk.  
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